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Lead Generation Part II

Module eight continues to discuss lead 
generation. In this video, Ron and Joe talk about 
the very best lead generation techniques out 
there and emphasises the importance of sticking 
with what works and, in doing so, minimizing your 
risk. These are the leads which are fundamental 
in MLM success. They are the ones which have 
stood the test of time. As Joe reminds us, they 
might not be the ones that we expect or the ones 
that we want to hear but, the truth is, that they 
work.

The first of the three effective lead generation 
techniques discussed is tapping into a warm 
market. This means contacting people that you 
already know. There will no doubt be many more 
people who you could contact than you might 
initially expect. People often resist this because 
they do not know an effective enough approach 
and they fear that the people they know won't be 
interested. What you need at this point is the 
motivation to contact a hundred people who you 
already have some degree of contact with. This 
will build up the foundation of your network 
marketing business.

The second method discusses tap-rooting. By 
getting in touch with your existing contacts, you 
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can tap into a much larger number of people. Tell 
people what you are doing and that you are 
looking for recruits and, before you know it, you 
will have friends of friends becoming leads. While 
one contact might not be interested, they may 
well know someone who is. It is all about 
networking in order to reach as many people as 
possible. In doing so, the number of leads that 
you generate increases exponentially.

The final method discussed talks about the 
prospects of buying leads. Buying leads provides 
a predictable and fairly reliable method of lead 
generation. It is particularly useful when you 
have already procured enough money to invest 
and you are ready to expand your business and 
take it to the next level. During the early stages, 
however, it is most important to spend your time 
getting directly involved with people. All of this 
counts as valuable experience, enhancing your 
skills and teaching you more.

Ron concludes this video by reminding us that we 
are learning from those who already know how 
network marketing works. This allows us to get 
started with money-making activities far sooner 
than anyone who has had to start from scratch 
without any suitable training.

Module: 8

3

All rights reserved. No part of this publication may be reproduced, distributed, or transmitted in any form or by 
any means, including photocopying, recording, or other electronic or mechanical methods, without the prior 
written permission of the publisher, except in the case of brief quotations embodied in critical reviews and 
certain other noncommercial uses permitted by copyright law. © 2013 Ron Malezis & Joe Syverson. 
www.mlmwealthtraining.com



Lead Generation Part II

Lead Type #1:

Motivational Question: If I gave you ________ for 
every _______you put on a list, how many ______ 
could you put on that list?

Your list is your c________.

Lead Type #2: 

The people you k____ will lead you to the people 
you d_____ k_____.

Remember the power of the m___________ 
a___________.

Ask: Can you do me a huge p________ f_______? Is 
there one person you know who might want to 
make a little extra money part time?
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Lead Type #3: 

Buying Leads = P__________ A___________

Explain Ron’s “drive thru” analogy: 

Explain Ron’s “car dealership” analogy: 

By teaching your team to buy and call leads, you 
are providing v_______, teaching them a s_____, and 
teaching them the r_____ h______.

Duplicating the R______ H_____ = A Growing 
Business

There is no better way to get effective t________ 
and hone your c___________ skills.

Leverage other people’s e_____________.

Become a s_________ of the i__________ and you will 
win!
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MODULE 8: ANSWERS

Lead Type #1: Warm

Motivational Question: If I gave you $1,000 for 
every name you put on a list, how many names 
could you put on that list?

Your list is your capitol!

Lead Type #2: Taproot – Other’s Warm List

The people you know will lead you to the people 
you don’t know.

Remember the power of the mutual acquaintance.
Ask: Can you do me a huge personal favor? Is 
there one person you know who might want to 
make a little extra money part time?
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Lead Type #3: Buy Leads

Buying leads = predictable advertising

Explain Ron’s “drive thru” analogy:

Explain Ron’s “car dealership” analogy:

By teaching your team to buy and call leads, you 
are providing value, teaching them a skill, and 
teaching them the right habits.

Duplicating the Right Habits = A Growing 
Business

There is no better way to get effective training 
and hone your communication skills.

Leverage other people’s experience.

Become a student of the industry and you will 
win!
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NOTES:
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