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Lead Generation Part I

Network marketing is all about lead generation 
and this video delves into some of the many 
methods of lead generation which you will 
encounter in your business. Module seven 
discusses the popular yet not-so-effective forms 
of lead generation. Keep in mind that you are 
learning from the experiences of others who 
have been in the business for years and learned 
from their mistakes. This video provides many 
warnings, filters and checklists to help you 
choose the best forms of lead generation and 
know which ones to avoid.

First discussed are flyers and roadside ads. This 
form of lead generation tends to be extremely 
time consuming and does not generally yield 
particularly impressive results. 

Pay-per-click advertising is also discussed. This, 
however, involves both time and money and, to get 
a decent enough number of leads, it can rapidly 
get very expensive. In some cases, you might be 
paying a dollar for every person who visits your 
website even though they are not likely to become 
paying customers. Ron goes on to talk about 
Craigslist, the free online advertising resource, 
and how it can be effective yet also time-
consuming. Next up is newspaper ads, an 
expensive method which is also highly competitive.

Other forms of lead generation discussed 
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Lead Generation Part I

include tradeshows, radio and television 
advertisements, magazine ads, direct media buys 
and magazine coops. Ron warns us that these 
methods are often prohibitively expensive and, 
while some of them work, they are not worth it 
when there are more effective and less risky 
methods involved (as discussed in Module 8).

The video discusses various other forms of 
online lead generation, including blogging and 
social media. Blogging, for example, is extremely 
time-consuming and, while it doesn't cost 
anything, it is simply not worth the effort. Social 
media is also discussed. While social media 
provides a great platform upon which to get 
involved with a community, it is not one of the 
more efficient methods for generating leads for 
your network marketing business.

Joe reminds as towards the end of the video that 
we should focus our attention on the right 
areas. These are the areas which have made 
others successful having spent years in the 
business learning from their mistakes and 
improving their skills. Finally, the video provides 
three critical questions which we need to ask 
ourselves when deciding on the best methods to 
generate leads: Is it simple? Does it work? Can 
you do it? If the answer is yes to all of these 
questions, then you can rely on the method and 
duplicate it among your recruits.
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Lead Generation = Finding People L________ for a 
Business Opportunity

Two Types of Consumption/Investment:

1. T_________

2. M_________

Complete the chart for each technique and the 
required investment.
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Lead Generation Technique Time Investment Money Investment

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.



Duplication Filter Checklist

1. Is it ________?

2. Does it _______?

3. Can I ____ _____?

Lead Generation Filter - Time Wasters

1. How much t_____ and how many i______ p______ did I 
talk to?

2. Will this form of marketing require myself or 
my team to d_______ brand new s______?

Lead Generation Filter - Money Wasters

1. How much money did I s_______, & how many 
i_______ p______ did I talk to?

2. Is this form of marketing p________ & a________ 
for the majority of my team?
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MODULE 7: ANSWERS

Lead Generation = Finding People Looking for a 
Business Opportunity

Two Types of Consumption/Investment:

1. Time
2. Money

Complete the chart for each technique and the 
required investment.

  1. Flyers / Road Signs T
  2. Pay Per Click T & $
  3. Craigslist T
  4. Newspapers $
  5. Tradeshows T & $
  6. Radio $
  7. TV $
  8. Magazines $
  9. Direct Media Buys $
10. Magazine Co-Ops $+W
11. Blogging T
12. Social Media T
13. Facebook Groups T
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Duplication Filter Checklist

1. Is it simple?

2. Does it work?

3. Can I do it?

Lead Generation Filter - Time Wasters

How much time & How many interested people did I 
talk to?

Will this form of marketing require myself or my 
team to develop brand new skills?

Lead Generation Filter - Money Wasters

1. How much money did I spend, & how many
    interested people did I talk to?

2. Is this form of marketing predictable &
    affordable for the majority of my team?
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NOTES:
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